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Travel Vlog (YouTube):

EmmaChamerlain (2018)EmmaCatherine09 (2019)

http://www.youtube.com/watch?v=wfIWTD30gCw
http://www.youtube.com/watch?v=_8APF9sFhXk


Travel Vlog (Instagram): 

1 min videos taken from full vlog 
video to promote on social media

EmmaCatherine09 (2019)EmmaCatherine09 (2019) 48HoursinEurope (n.d)

https://docs.google.com/file/d/1KyqVcpZCntSFtfUGKp25AL3UTLLCdGP5/preview


Dreamcatcher Competition: 

Hang a dreamcatcher in 
each country with a QR 
code for people to scan 
and get a free gig ticket 

Parker-Roth (2020) EU Tour



Vlog with artist music overlay:

https://docs.google.com/file/d/1hfmAcGFiMAKAI6_VsGAXR1Qs8FzDEeoA/preview


Mascot photo in tourist destinations:

TheSharonicles. (2019). TheSharonicles. (2019). 



Busk + Promote Gig:
Busking Licence: approx £5-£35 each country/place

Equipment artist will use/take
Prop up poster to promote gigs

BuskingTheWorld (n.d)

Gear4Music (n.d)



Festivals:

❏ Pete The Monkey - France  

❏ Mandrea festival - Italy 

❏ Heartland Festival - Denmark

❏ Out Of The Woods - Austria 

❏ Gagnef - Sweden

Pete The Monkey. (n.d).

Mandrea Music. (n.d)

Heartland. (n.d). 

OutOfTheWoods. (n.d).

Gagnef Festival. (n.d). 



Mailing List:



New song workings & finished song:

Workings of song Finished version

https://docs.google.com/file/d/1mB0UJJELxVk9DgXqML95yBjdCY4BkQrk/preview
https://docs.google.com/file/d/10LRlAcp4clpaJGXfpkahLo6vVHu1h64y/preview

